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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name The Just Media Fund

Entity Non-profit corporation Citizenship Colorado

Address 700 Kalamath Street Suite 201
Denver, CO 80204
UNITED STATES

Attorney informa-
tion

Ian L. Saffer
Swanson & Bratschun, L.L.C.
8210 Southpark Terrace
Littleton, CO 80120
UNITED STATES
efs@sbiplaw.com Phone:303-268-0066

Applicant Information

Application No 86556865 Publication date 03/29/2016

Opposition Filing
Date

04/27/2016 Opposition Peri-
od Ends

04/28/2016

Applicant William A. Teck
Suite 214
Miami Beach, FL 33139
UNITED STATES

Goods/Services Affected by Opposition

Class 016. First Use: 1995/10/00 First Use In Commerce: 1995/10/00
All goods and services in the class are opposed, namely: Periodical publications, namely, magazines
in the field of arts, entertainment,music and culture for distribution in public places; Printed publica-
tions, namely, magazines, books, pamphlets, brochures and city guides featuring general interests,
travel, humor, satire, fashion, music, politics, art, television, film, social commentary, popular culture,
alternative culture, sports, sex, drugs, lifestyles and topics of interest to young Hispanics

Class 038. First Use: 2007/12/22 First Use In Commerce: 2007/12/22
All goods and services in the class are opposed, namely: Communication services, namely, transmit-
ting streamed sound and audiovisual recordings; electronic transmission of dataand documents
among users of computers;transmission of voice, audio, visual images and data via mobile phone
networks,fibre-optic networks, and voice over internet protocol (VOIP) networks; radio and cable tele-
vision broadcasting services; broadcasting and transmission of television programs and entertain-
ment media content by satellite; providing an on-line forum for discussion regarding topicsof general
interest; providing on-line discussion group forums and chat rooms for transmission of messages
among computer users in the field of topics of general interest; electronic transmission of voice, data
and images by radio, cable television and cable radio broadcasting; broadcasting and transmission of
radio programs and entertainment media content by satellite; providing an on-line forumfor travel, hu-
mor, satire, fashion, music, politics, art, television, film, social commentary, culture, sports, sex,
drugs, lifestyles, topics of general interest, and topics of interest to young Hispanics; providing on-line
discussion group forums and chat rooms for transmission of messages among computer users fea-

http://estta.uspto.gov


turing topics of general interest; online radio, cable, video and television broadcasting; cable radio
broadcasting; mobile media and entertainment services in the nature of electronic transmission of en-
tertainment media content; transmissionof SDI-formatted television and audio signals over fiber optic
cables; broadcasting programs via a global computer network; broadcasting services and provisionof
telecommunication access to films and television programs provided via a video-on-demand service;
broadcasting services and provision of telecommunication access to video and audio content
provided via a video-on-demand service via the Internet; satellite, cable, network transmission of
sounds, images, signals and data; providing on-line chat rooms, on-line forums, and electronic bullet-
in boards for transmission of messages among users in the field of general interest, humor, satire,
fashion, music, politics, art, television, film, social commentary,popular culture, alternative culture,
sports, sex, drugs, lifestyles and topicsof interest to young Hispanics; providing on-line communica-
tions links which transfer the website user to other local and global web pages

Grounds for Opposition

The mark is merely descriptive Trademark Act Section 2(e)(1)

The mark is generic Trademark Act Sections 1, 2 and 45

The mark is not inherently distinctive and has not
acquired distinctiveness

Trademark Act Sections 1, 2 and 45; and Section
2(f)

Attachments Just Media Notice of Opp re GENERATION N.pdf(16341 bytes )
Exhibits A-Q.pdf(3686981 bytes )

Certificate of Service

The undersigned hereby certifies that a copy of this paper has been served upon all parties, at their address
record by First Class Mail on this date.

Signature /Ian L. Saffer/

Name Ian L. Saffer

Date 04/27/2016
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Atty. File No. 0744.01-TM-OPP 

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD 

 
In the Matter of Application Serial No. 86556865 
Published in the Official Gazette on March 29, 2016 

The Just Media Fund, 
 

Opposer, 
 
v. 
 
William A. Teck, 
 

Applicant. 

)
) 
) 
) 
) 
) 
) 
) 
) 
) 
) 

 

Opposition No.       

NOTICE OF OPPOSITION 

 

The Just Media Fund (“Just Media” or “Opposer”) believes that it will be damaged by 

registration of the mark shown in Application Serial No. 86556865 and therefore opposes on the 

following grounds: 

1. Just Media is a Colorado non-profit corporation with a place of business at 700 

Kalamath Street, Suite 201, Denver, Colorado 80204. 

2. Just Media is in the business of, among other things, producing and distributing 

documentary films and other media content. 

3. In connection with its business, Just Media has used “Project Enye, “Project ñ,” 

“Project Enye (ñ),” “being ñ,” and “the ñ experience” as trademarks and/or descriptions of Just 

Media services in interstate commerce.  See Exhibit A, incorporated by reference. 
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4.  On March 8, 2015, Applicant filed Application Serial No. 86556865 for 

GENERATION Ñ for use in connection with goods and services in International Classes 16 and 

38. 

5. “Generation Ñ” is a descriptive term that refers to young Latino Americans.  See 

Exhibits B - I, incorporated by reference. 

6. One definition of Generation Ñ” is that it includes first-generation American-born 

Latinos who have at least one parent from a Spanish-speaking country. 

7. “Generation Ñ” is comparable to terms such as “Baby Boomer,” “Generation X,” 

“Generation Y,” and “Millennial.”   

8. The term “Generation Ñ” as applied to the goods and services listed in 

Application Serial No. 86556865, and as used by Applicant and in the specimen filed by 

Applicant, immediately conveys a quality or characteristic of Applicant’s goods and services, 

e.g., that the content is about young Latino Americans or directed to young Latino Americans. 

9. The mark in Application Serial No. 86556865 is merely descriptive and has not 

acquired distinctiveness. 

In addition, and in the alternative, Opposer alleges as follows: 

10. Applicant has alleged that it has the exclusive right to use the characters Ñ and ñ 

by themselves (collectively “Ñ”) in connection with goods and services in International Classes 

16 and 38 based on Application Serial No. 86556865.  See Exhibits J - K, incorporated by 

reference. 

11. Applicant does not own exclusive rights to use the character Ñ in connection with 

goods and services in International Classes 16 and 38.  
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12. Numerous third parties use the character Ñ in connection with those or closely 

related goods/services.  See Exhibits L - O, incorporated by reference. 

13. By itself, Ñ is a letter of the Spanish alphabet that is descriptive or generic as used 

and applied for by Applicant.  See Exhibits P - Q. 

14. The mark described in Application Serial No. 86556865 should not, upon 

registration, be construed to give Applicant exclusive rights to use the character Ñ in connection 

with goods and services in International Classes 16 and 38. 

15. Because Ñ is a letter of the Spanish alphabet that is descriptive or generic as used 

and applied for by Applicant, Ñ should be disclaimed apart from Applicant’s mark as a whole.   

16. If the Applicant’s Mark is permitted to register, Opposer, its business, and other 

members of the public will be injured because (a) Applicant’s registration would be prima facie 

evidence of exclusive ownership and rights to the descriptive term GENERATION Ñ and (b) 

Applicant will continue to claim exclusive rights to Ñ by itself.   

17. Consequently, Opposer requests that this Opposition be sustained and that 

registration of Applicant’s Mark, Application Serial No. 86556865, be denied or in the 

alternative that Board restrict or rectify the register with respect to Application Serial No. 

86556865 by entering a disclaimer of Ñ apart from the mark pursuant to 15 U.S.C. § 1068.  The 

filing fee of $300 per class is enclosed as required by 37 CFR §§ 2.101 and 2.6(a)(17).  The 

Commissioner is also authorized to charge any additional fees that may be required, or credit any 

overpayment, to this firm’s Deposit Account No. 195117. 
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Date: April 27, 2016 Respectfully submitted, 
 Swanson & Bratschun, L.L.C.

 
s /Ian L. Saffer/                          _ 
Ian L. Saffer 
8210 Southpark Terrace 
Littleton, CO 80120 
(303) 268-0066 

 
 
Attorneys for Opposer  
The Just Media Fund 
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CERTIFICATE OF SERVICE 

 
 I hereby certify that I served a true and correct copy of the foregoing NOTICE OF 

OPPOSITION upon Applicant’s counsel of record by depositing a copy thereof in the United 
States Mail, first-class postage prepaid on April 27, 2016, addressed as follows: 
 

Augusto Perera, Esq.  
Albert Bordas, P.A.  

5975 Sunset Drive, Suite 705 
Miami, Florida 33143 

 
 
 

       
 

s/Alla Meyer/ 

          Alla Meyer 



EXHIBIT A 





Homepage - Project Enye (ñ)

http://projectenye.com/[4/18/2016 8:53:38 AM]

Hugo Balta

(ñ).pe

Johnny Ortiz

(ñ).mx.gt

Sal Cuevas

(ñ).pr

Luis Guzmán

 Actor

MORE PROJECT (ñ) STORIES- Click on the images below to watch

http://projectenye.com/the-republic-of-hugo-balta-2/
http://projectenye.com/dreamers-are-the-ones-that-dont-sleep/
http://projectenye.com/all-about-the-bass-of-salsa-2/
http://projectenye.com/we-belong/
http://projectenye.com/episode-012-enyes-in-miami/
http://projectenye.com/episode-011-enyes-in-l-a/


Homepage - Project Enye (ñ)

http://projectenye.com/[4/18/2016 8:53:38 AM]

Hispanicize 2015

(ñ).latino

East Los High

(ñ).latino

Belen De Leon

(ñ).mx

Irene Arguelles

(ñ).mx

Henry Cejudo

(ñ).mx

Jenny Anna Santos

(ñ).mx

http://projectenye.com/episode-010-im-american-im-mexican-im-just-belen/
http://projectenye.com/episode-009-white-washed/
http://projectenye.com/project-enye-n-podcast-005-henry-cejudo/
http://projectenye.com/ep-006-jenny-santos/
http://projectenye.com/ep-007-irene-vilar/
http://projectenye.com/ep-008-tamil-and-danny/


Homepage - Project Enye (ñ)

http://projectenye.com/[4/18/2016 8:53:38 AM]

Irene Vilar

Mother of two Enyes (ñ)s

 

Tamil and Danny

Community Leaders

 

Bianca Dominguez

(ñ).mx
Fidel Paulino

Activist & Musician

 

Charles Carpenter

(ñ).ec.us
Guadalupe Montes Hirt

(ñ).mx

http://projectenye.com/ep-004-the-graduate/
http://projectenye.com/episode-003-what-is-sancocho/
http://projectenye.com/charles-carpenter-2/
http://projectenye.com/lupe-montes-hirt-2/


Homepage - Project Enye (ñ)

http://projectenye.com/[4/18/2016 8:53:38 AM]

PROJOCT (ñ) PODCASTS- Click on the images below to listen

CLICK BELOW TO
 READ

Terms and Conditions

Privacy Policy

PLEASE FOLLOW
 & LIKE US :)

 

ARCHIVE

March 2016

February 2016

January 2016

December 2015

November 2015

October 2015

September 2015

April 2015

March 2015



http://projectenye.com/6232-2/
http://projectenye.com/project-enye-n-podcast-012-no-revolutions-without-poets/
http://projectenye.com/project-enye-n-podcast-011-guasyousaynmeng-what-are-you-saying-man/
http://www.votolatino.com/
http://just-media.org/
http://biennialoftheamericas.org/
http://projectenye.com/terms-and-conditions/
http://projectenye.com/privacy-policy/
javascript:void(0)
https://www.youtube.com/channel/UCh_XW4E0uN1IhMkwodTia_A
javascript:void(0)
javascript:void(0)
javascript:void(0)
http://www.specificfeeds.com/widgets/emailSubscribeEncFeed/S3FhdlpQMzkwY1N0eTFPOHZsUzJ0STFtNTV5bnprdHk5ZUF2SndVeWVHa3JUZ1BJR3JpMUxiNzZpQjdpUjlhdUt6Y3JrdmZmY0xGZXB5aW52RnFuZjFzSlorbHRTUGdPbUEwOWxRdm5FMm5TcytuSVlORjdrN280NkJCK0Y5cXV8K0FsaXVsbHNJdm9Mck9LeDUra0Z3UHFtdXBTQ1ZlWmYzWENDWGYzeEFMYz0=/OA==
http://projectenye.com/feed/
http://www.addthis.com/bookmark.php?v=250
http://projectenye.com/2016/03/
http://projectenye.com/2016/02/
http://projectenye.com/2016/01/
http://projectenye.com/2015/12/
http://projectenye.com/2015/11/
http://projectenye.com/2015/10/
http://projectenye.com/2015/09/
http://projectenye.com/2015/04/
http://projectenye.com/2015/03/


Homepage - Project Enye (ñ)

http://projectenye.com/[4/18/2016 8:53:38 AM]

February 2015

January 2015

© Copyright - Just-Media Fund - Enfold Child WordPress Theme by Kriesi

http://projectenye.com/2015/02/
http://projectenye.com/2015/01/
http://www.kriesi.at/


EXHIBIT B 



Generation Ñ, The New General Market | Hispanic PR Blog

http://www.hispanicprblog.com/generation-n-the-new-general-market/[4/8/2016 2:24:39 PM]

 

News Trending
 



Navigation

  Hispanic Culture News  Generation Ñ, The New General Market

 10 Dec, 2010

 4

 Hispanic Culture News / Hispanic PR & Social Media Views

0

 DIÁLOGO / Generation Ñ / Richie & Lucía Matthews

Hispanic PR Blog

Tweet 0

Like

0

0

Generation Ñ, The New General Market

Navigation

http://www.hispanicprblog.com/
http://facebook.com/hprblog
http://twitter.com/hispanicpr
http://www.hispanicprblog.com/
http://www.hispanicprblog.com/category/hispanic-culture-news/
http://www.hispanicprblog.com/category/hispanic-culture-news/
http://www.hispanicprblog.com/category/hispanic-pr-and-social-media-views/
http://www.hispanicprblog.com/tag/dialogo/
http://www.hispanicprblog.com/tag/generation-n/
http://www.hispanicprblog.com/tag/richie-lucia-matthews/
http://www.hispanicprblog.com/author/admin/
http://www.hispanicprblog.com/author/admin/
https://twitter.com/intent/tweet?ref_src=twsrc%5Etfw&text=Generation%20%C3%91%2C%20The%20New%20General%20Market&tw_p=tweetbutton&url=http%3A%2F%2Fwww.hispanicprblog.com%2Fgeneration-n-the-new-general-market%2F
https://twitter.com/intent/tweet?ref_src=twsrc%5Etfw&text=Generation%20%C3%91%2C%20The%20New%20General%20Market&tw_p=tweetbutton&url=http%3A%2F%2Fwww.hispanicprblog.com%2Fgeneration-n-the-new-general-market%2F
https://twitter.com/intent/tweet?ref_src=twsrc%5Etfw&text=Generation%20%C3%91%2C%20The%20New%20General%20Market&tw_p=tweetbutton&url=http%3A%2F%2Fwww.hispanicprblog.com%2Fgeneration-n-the-new-general-market%2F


Generation Ñ, The New General Market | Hispanic PR Blog

http://www.hispanicprblog.com/generation-n-the-new-general-market/[4/8/2016 2:24:39 PM]

The U.S. Hispanic market has reached a tipping point. Current trends suggest
 expanding influence will blur the lines and Hispanic and general markets will
 collide. The resulting merger will reveal a new, younger American consumer
 market with a heightened element of Latino flair.

Approximately one in six Americans is of Hispanic descent or origin. More than half are
 under the age of 26 and by 2020, the number of Hispanic teens is expected to increase
 by 62 percent as compared to 10 percent growth in the number of teens
 overall. Hispanic youth are a powerful consumer force underlining the Latino presence
 in general consumer market culture.  Typically English speaking, or at English preferred,
 socially connected and heavy technology users, Latino teens, “Generation Ñ” are

 leading the way in general market infiltration. Read More »

You may also like...

     

     

 

http://www.facebook.com/sharer/sharer.php?u=http://www.hispanicprblog.com/generation-n-the-new-general-market/
https://plus.google.com/share?url=http://www.hispanicprblog.com/generation-n-the-new-general-market/
http://twitter.com/share?url=http://www.hispanicprblog.com/generation-n-the-new-general-market/&text=Via+%40HispanicPR+%23Hispz15+Generation+%C3%91%2C+The+New+General+Market
mailto:?Subject=Generation%20??,%20The%20New%20General%20Market&Body=I%20thought%20you%20might%20like%20this:%20http://www.hispanicprblog.com/generation-n-the-new-general-market/
http://reddit.com/submit?url=http://www.hispanicprblog.com/generation-n-the-new-general-market/&title=Generation+%C3%91%2C+The+New+General+Market
http://www.tumblr.com/widgets/share/tool?canonicalUrl=http://www.hispanicprblog.com/generation-n-the-new-general-market/&name=Generation+%C3%91%2C+The+New+General+Market
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http://reddit.com/submit?url=http://www.hispanicprblog.com/generation-n-the-new-general-market/&title=Generation+%C3%91%2C+The+New+General+Market
http://www.tumblr.com/widgets/share/tool?canonicalUrl=http://www.hispanicprblog.com/generation-n-the-new-general-market/&name=Generation+%C3%91%2C+The+New+General+Market
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Search

 

Hispanicize Wire

2nd Annual TECLA Awards Recognized Excellence in Latino Blogging, Micro-Blogging
 and Social Media/Digital Marketing at Hispanicize 2016

— Presented by TELEMUNDO with Special Performance by Wisin —

Pope Francis Honored by NBCUniversal Telemundo Enterprises and The Hispanicize

Search

http://www.hispanicprblog.com/hispanicize-wire-news?l=2nd-annual-tecla-awards-recognized-excellence-in-latino-blogging-micro-blogging-and-social-mediadigital-marketing-at-hispanicize-2016
http://www.hispanicprblog.com/hispanicize-wire-news?l=2nd-annual-tecla-awards-recognized-excellence-in-latino-blogging-micro-blogging-and-social-mediadigital-marketing-at-hispanicize-2016
http://www.hispanicprblog.com/hispanicize-wire-news?l=pope-francis-honored-by-nbcuniversal-telemundo-enterprises-and-the-hispanicize-2016-national-advisory-board-with-the-first-ever-telemundo-innovation-award-at-the-second-annual-tecla


Generation Ñ, The New General Market | Hispanic PR Blog

http://www.hispanicprblog.com/generation-n-the-new-general-market/[4/8/2016 2:24:39 PM]

 2016 National Advisory Board with The First-Ever ‘Telemundo Innovation Award’ at
 The Second Annual Tecla Awards

MIAMI, FL- April 8, 2016 – (HISPANICIZE WIRE) – NBCUniversal Telemundo Enterprises and Hispanicize 2016, the

 largest annual event for Latino trendsetters and newsmakers in journalism, blogging, marketing, entertainment and tech

 entrepreneurship, today announced Pope Francis as the recipient of the first-ever “Telemundo Innovation Award.” The

 award was conceived by Telemundo to honor an individual […]

Thirty Fights in Thirty Days!

— Combate Americas action heats up with weekly MMA fight series on NBC Universo, beginning Monday, April 18 —

View More

   

 6 Apr, 2016   0  0

Unilever U.S. celebrates Latinas’ culinary creativity at mealtime with #TuTwist

 5 Apr, 2016   0  0

Young Latina spina bifida activist to launch non-profit venture at Hispanicize 2016

 5 Apr, 2016   0  0

Hispanicize Media Group announces music and entertainment alliance with Spanish
 Broadcasting Systems’ LaMusica for Hispanicize 2016

 5 Apr, 2016   0  0
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Like us on FB

Be the first of your friends to like this

Hispanic PR Blog
3,656 likes

Like Page Share

Opinion: Where is the Latino Jesse Jackson when you need him?

 2 Apr, 2016   0  0

Official Media Guide for journalists covering Hispanicize 2016 (April 1st Daily
 Media Digest Edition)

 

Hispanic PR Blog

The Complete Resource for Hispanic PR & Social Media News.

1

https://www.facebook.com/4margita
https://www.facebook.com/katya.dunaeva
https://www.facebook.com/hprblog/
https://www.facebook.com/hprblog/
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El Conquistador, in the trendy Silverlake section of Los Angeles, is a hard place to 욨nd, set

o䷓ from the street by a doorway of hanging straw. But once you're inside, the Mexican food

is authentic and excellent. Over shrimp tacos and albondigas, a traditional meatball soup,

Olivia Armas and her husband, Rod Hernandez, begin an a䷓ectionate round of teasing.

Olivia, 29, is the daughter of Mexican immigrants; Rod's family came to Los Angeles from

Mexico two generations ago. From the time they met as undergraduates at UCLA, she has

ribbed him about his shaky command of Spanish. "I didn't know what to make of him," she

says. "I thought, 'Oh my God, he's a wanna-be Chicano who can't speak Spanish'." Now, as

Rod, 31, gropes for the Spanish word for haircut, Olivia rolls her eyes. He returns the dig.

Olivia's family's idea of cuisine, he says with a laugh, includes cow innards, organs--"parts

of the animal that I had never seen before. I have to beg her to not make me eat that stu䷓. I

say, 'Honey, can we please have pasta tonight?' "

In their gentle jousting, Olivia and Rod are performing a cultural balancing act that has

become daily life for millions of young Latinos: the 욨ne art of living in two worlds at once
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without losing anything in the translation. Largely bilingual--often more 糮uent in English

than Spanish--they belong to a growing generation of truly bicultural Latinos, coming into

their 20s and 30s with demographic clout, educational skills and cultural juice their

parents never imagined. Where previous Hispanic generations crossed geographic

borders, they cross cultural ones, sometimes three or four times in one sentence. Raised

on rock and Ricky Martin, the Brady Bunch and "Que Pasa U.S.A?," they navigate an

extraordinarily complex web of relationships: with their elders, with Anglos and with each

other, inventing identity in the interstices. "For our parents, being Latino was a negative in

this country," says Nely Galan, 35, president of entertainment at the Spanish-language TV

network Telemundo. "For us it's a plus. We get to be 100 percent American when we want

to be, but we can switch and say, 'I'm not even American today; I'm totally Latin. I'm going

to a Latin club, I'm listening to Latin music, I'm speaking in Spanish'."

Unlike their Anglo peers, they do not live in the shadow of a more populous baby boom.

The Latino population is young and getting younger. "This generation is going to

permanently change things," says Rudy Acuna, founding chair of Chicano Studies at Cal

State Northridge. "Past generations have always assimilated. This time around, there are

enough of them to say, 'We aren't going to make it your society. We want to make it on our

own terms'."

Bill Teck, 31, set out to name this new power generation. Growing up in Miami, the son of

Cuban and American parents, he felt left out of the Generation X rubric, especially the

slacker part. "If you're the 욨rst generation born and educated in the U.S., you really can't

have a slacker mentality." Nothing if not entrepreneurial, he coined the term Generation

N--it's pronounced EN-yay, the extra 糮avor unit in the Spanish alphabet--and copyrighted

it in 1995 as a full-service brand. The following year, in the 욨rst issue of Generation N

magazine, he published a letter that was part come-on, part manifesto. "If you know all the

words to [the merengue hit] 'Abusadora' and 'Stairway to Heaven','' it ran, "If you grew up

on cafe, black beans and 'Three's Company'... If you're thinking of borrowing one of your

father's guayaberas... You're Generation N." As peers in California toyed with their own

rubric, Generation Mex, a cohort--or at least a marketing target--was born.

Try Newsweek for only $1.25 per week

http://www.newsweek.com/trial


4/18/2016 Generation N

http://www.newsweek.com/generation-n-168398 3/13

Better versed in American pop culture than their parents, N's can also be more assertively

Latin. In a special NEWSWEEK Poll, Latinos over 35 were most likely to identify themselves

as American; those under 35 were more likely to identify as Hispanic or Latino. Often

generations removed from the immigrant experience, many N's are now rediscovering--

and 糮aunting--their roots. The son of migrant farm workers, Jaime Cortez, 33, has an Ivy

League education--and a San Francisco apartment full of traditional guayabera shirts. "We

get them pressed when we go out," he says. "More and more, you see literary, educated

guys doing things that immigrants wanted to get away from." By his lights, such reclaiming

is vintage Latin. "America has this weird optimism that dictates that we have to leave the

past behind. My generation of Latinos doesn't feel that way at all. We know we come from a

rich history and culture, and we want to celebrate that. I think that's our de욨ning trait."

The cultural mix, though, is not all salutary. Like other immigrant groups, Latinos in the

second and third generations begin to absorb the worst of America: poorer health and diet,

higher delinquency and dropout rates, more divorce and domestic abuse. Latino girls

recently passed blacks with the highest rates of teen pregnancy, more than double that for

whites. "The longer [families] have been in the United States, the better the kids speak

English and the higher their self-esteem," says Michigan State sociologist Ruben Rumbaut.

"But they also do less homework, have lower GPAs and lower aspirations." The reasons for

this pattern are complicated and little-studied, says Rumbaut. Children's superior English

skills may upset the family order. Also, second- and third-generation Latinos, who grow

up with higher expectations than their immigrant parents, may be less resilient when they

encounter discrimination.

In a monasterial Spanish mansion above Los Angeles, though, life is large. The salsa star

Marc Anthony is talking to Jennifer Lopez about boats. "I'm getting an 83-foot yacht," he

says, his slender arms carving the air to suggest nautical heft. "With four bedrooms." Both

raised in New York City, the children of Puerto Rican parents, Lopez and Anthony have

come to this hilltop manse to shoot the video to "No Me Ames," a Spanish-language duet

from her hit album, "On the 6." The video calls for Anthony to die from an unnamed illness,

then for his spirit to watch over the grieving Lopez. "It works in Spanish," says an assistant,

sheepishly. "In English it's too corny." Lopez, for her part, sees it more "like a foreign movie,

like 'Life Is Beautiful'." But for now, during a break, she is worried about that boat. "That's
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expensive upkeep," she says. Anthony shrugs. "You only live once."

At its best, the new wave of Latin-based music now riding the charts re糮ects the

generation's bicultural lives. Though Latin audiences are in large part regionally divided--

tropical grooves in the East, Mexican sounds in the South and West--young stars like Ricky

Martin and the Colombian rocker Shakira break down the divisions by mixing a variety of

pop styles, Latin and Anglo. "We are made of fusion," says Shakira, 22. "It's what determines

our identity: the way in one mouthful we take rice, platanos, meat." Her own music

combines Alanis Morissette, reggae and Mexican mariachi sounds. As Bill Teck says, she's

what you put on your CD changer between Sarah McLachlan and El Gran Combo. The

musicians' breakthrough, for many Latinos, has become a measure of collective success in

North America. "When I was growing up, it really wasn't cool to be Hispanic," says Adan

Quinones, 22, a real-estate broker in La Puente, a suburb of L.A. "There was pressure to act

white. Now, everyone wants to be Latino. If Ricky Martin has helped bring that about, then

I certainly admire him."

The attention from Anglo audiences is not always gratifying. Anthony, 30, bristles over a

recent magazine article that featured jalapeno peppers beside his picture. "Jalapenos are

Mexican. I've never eaten one in my life." The singer, who starred in Paul Simon's ill-fated

musical "The Capeman," can work up a head of steam. "This whole 'crossover wave' thing

really displaces me," he says. "Like I'm coming in and invading America with my music. I

was born and raised in New York, man."

At the Third Spanish Baptist Church in the Bronx last month, Elizabeth Malave, 30, and

Adalberto Santiago, 31, said "I do" in front of 100 of their closest friends and family. Except

they didn't say, "I do," they said, "Si, acepto." Elizabeth is a community health counselor,

one of the growing numbers of Latina professionals; Adalberto delivers produce for a local

distributor. In their menu of fried sweet plantains and roast pork, the couple bowed to the

traditions of their Puerto Rican elders. But they also began a break. "My parents have a

very good relationship," says Elizabeth, "yet we all know who the head of the household is.

My dad makes the decisions, and that's how it works." In her own marriage, she says,

"Berto and I are partners."
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Many young Latinas are rejecting the traditional roles that their mothers embraced. "The

main di䷓erence between our generations is that women are less tolerant," says Ana

Escribano, 30, a student at Florida International University who works part-time at

Generation N. "Less tolerant of the machismo. Less tolerant of the cheating and doing

everything for men.'' The result is often a culture clash between mother and daughter. The

poet and writer Michele Serros, 33, a fourth-generation Mexican-American, calls herself a

"Chicana Falsa" because she felt she didn't live up to ethnic expectations. The women in her

family, she says, lived at home until they were married, and wouldn't dream of being on

their own. "I grew up on TV, idolized Mary Tyler Moore and 'That Girl'." Her mother and

aunts especially "would have never considered dating outside the race." Though her family

accepts her Anglo husband, they don't understand why she kept her maiden name. "They

think it is disrespectful [toward] my husband."

Such trailblazing can sometimes call for a new wardrobe. "A lot of Latin women like to

dress in a feminine way: cinched waists, clothes that celebrate our bodies," says Yvonne

Neira-Perez, 25, program coordinator for the nonpro욨t Hispanic Heritage Awards. On a

June afternoon in Washington, D.C., she is dressed in a preppy blue shirt and khaki pants.

"In school here, and now in work, I realized that people don't take you seriously when you

look that way. I've had to change my look."

Many N's are also wrestling with an even more deeply entrenched tradition: religion. Like

their parents, young Hispanics are overwhelmingly Roman Catholic. But their faith is more

糮uid. In their home in San Francisco, Rod Hernandez and Olivia Armas have a traditional

big red felt Virgin of Guadalupe over the bed, and they were married in the church. Their

future children, they say, will be baptized. Yet they call themselves "cultural" Catholics. "We

respect and honor Catholic traditions, but don't practice it," says Olivia. Enrique Aguilar,

25, says most of his friends feel the same ambivalence. Born in El Salvador, Aguilar came to

the United States in 1981, during the revolution, and now manages and co-owns a wireless-

accessories company in San Antonio. Although he is a practicing Catholic, he feels less

devout than his parents. "In El Salvador there is so much hardship that you have to lean on

religion or you will go crazy," he says. "But here we have so much opportunity. We believe

in the religion, but we also question it much more."
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As some take advantage of these opportunities, though, many are left behind. To get to her

classes at Michigan State University, Rosa Salas, 21, drives 욨rst past the Mexican-American

community in North Lansing, where children walk to a school that is falling apart. A few

minutes later, she passes the brand-new high school in neighboring Okemos, where white

Anglo kids surf the Internet. "I've got my sociology books in the car so I can discuss race

and ethnicity with all the other white kids in my class who never had to deal with race,"

she says. The trip is a daily reminder that Latinos still trail the rest of the country

economically and still have to deal with Anglo prejudice. "I'm tired of people thinking that I

just came over the border," says Salas. "I'm tired of people asking me if I got my green card

or if I eat tacos every night."

Many face prejudice from other Hispanics as well. With their jumble of races and national

origins, Latinos can be as color-conscious as anyone else, says the Dominican-born author

Junot Diaz. "Dominicans are anti-Haitian because of anti-African feelings; Puerto Ricans

treat Dominicans like Americans treat Puerto Ricans." At the very hip Miami nightclub La

Covacha recently, the crowd is energetic, well dressed and universally fair-skinned.

Though Miami has a growing Central American community, it is not represented here,

either in the clientele or sta䷓. This is no accident, admits promoter Aurelio Rodriguez, a

former Armani model. "I'm catering to an upscale South American crowd," he says. "There's

big discrimination against Nicaraguans. [They're] considered lower-class."

In Generation N this tension is showing signs of easing. Among other reasons, the threat of

recent movements to end a⋒rmative action and restrict immigrants' access to some social

bene욨ts has fostered a broader solidarity. At a June press conference by the boxers Oscar

De La Hoya and Felix Trinidad to promote their Sept. 18 title 욨ght, most fans hold the

national line. Puerto Ricans scream for Trinidad, Mexicans for De La Hoya. But a number

switch camps. Amid the cheering, Omar Ortiz, 36, explains, "I'm Puerto Rican, but I'm for

De La Hoya. He's proud of his culture, and that gives all Latinos pride."

These are the borders that Generation N is crossing. Their elders may not always

understand the new territory, but they are welcome there. In a quiet moment, Rod

Hernandez's mother, Maria, takes stock of her son's generation. Maria Hernandez, 53, is a

supervisor at the U.S. Bankruptcy Court in Riverside, Calif. Rod, she says, is better
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educated than she or her husband, and has also taught them things about Mexican history

and art. For all Olivia's teasing, his Spanish is better than his parents'. And if his life is more

chaotically American than theirs, it is in some ways even more respectful of its Latin roots.

"My husband and I have always been comfortable with our heritage," Maria says. "But we

were never as demonstrative about it as Rod and Olivia. They've taken it to a higher plane."

In these and other ways, Generation N is creating a new Latino America.
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Transcultural Marketing

 
_

Generation Ñ, The “Hottest” and Fastest-Growing Segment of
American Consumers

By Ivonne Kinser 

During the past 30 years "Generation Ñ" hasn't gone unnoticed by the American society, nor by the

American media; however, lately it is getting a lot of buzz in the industry.  

The young Hispanic Americans influenced by their heritage, bilingual go-getters, nostalgic about their
family roots, prompt to mix languages freely, and who represent over $300 billion in purchasing power,
encompass the group referred as "Gen Ñ".

The 70's "Gen Ñ". Same Story, Different Scenario
Although the term was coined only about  ten years ago, TV networks started  featuring  this group  in  their
programming repertory even long before the publication of the 2000 census’ startling results unleashed the
so called “Latino Boom” in the U.S.
Who doesn’t remember “Que Pasa, U.S.A?”; America's first bilingual situation comedy aired nationwide in
the 70's that explored the trials and tribulations faced by a Cuban family as they struggled to cope with a
new country and a new language. The series focused on the identity crisis of the teenage members of the
family  as  they  are  pulled  in  one  direction  by  their  elders,  who  wanted  to  maintain  Hispanic  values  and
traditions, and in other directions by the pressures of living in a predominantly Anglo society.  

A  Demographic Shift Hard To Ignore
Thirty years  later  that situation hasn’t changed much  for  the multigenerational Hispanic  families  living  in
the U.S.  Why then is that it was just recently that marketers started turning their heads toward the young
Hispanic-American  consumers?  Well,  to  me  the  reasons  are  pretty  obvious  and  others  in  the  industry
might  agree.  Not  only  did  this group account  for  all  the  growth  in  the  U.S.  youth  population  in  the  last

decade,  -  according  to  the  first  estimate  of  nation'  population  based  on  last  spring's  population  count

recently  released  by  the  Census  - but  like  never  before  Generation  Ñ  is  challenging  the  status  quo  of
traditional  marketing.  This  situation  is  causing  sleepless  nights  of  more  than  a  few  marketers  who  are
trying to figure out their brand’s way towards the minds and hearts of this highly desirable segment. 
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The  rapid  growth  of  the  Hispanic  youth  population  is  without  a  doubt  one  of  the  most  dramatic  and
important  demographic  trends  affecting  the  United  States,  and  it  is  starting  to  become  the  focus  for
growth for many players  in  the U.S.  industry  landscape.  It  is  just  the  impact predicted by  the short-term
and long-term effects of this group's growth somehow motivating the evolution of the media, as the media
outlets develop innovative tools, and marketers reinvent their tactics to engage the tech-savvy, bicultural,
bilingual Hispanic youth.

Reaching &  Connecting with Gen Ñ
The considerations to craft successful tactics that effectively engage this confident, connected and open
to  change  generation  must  go  way  beyond  the  "language"  aspect.  Contrary  to  what  has  been
misunderstood  by  a  few  in  the  industry,  this  is  NOT  about  bilingual  everything,  and  much  less  about
English  everything;  in  fact,  about  nine-in-ten  Hispanic  young  immigrants,  and  eight-in-ten  second-
generation young Hispanics are  fluent  in Spanish, so language choice  is  just one  the components of  the
strategy  and  should  be  determined  case-by-case  based  on  the  communication  outlet  used,  its  cultural
relevancy, and the attitudes of our audience toward a specific category. 
There is no doubt that traditional massive media (whether the message is in English or in Spanish), is still
a key component of most strategies; however, marketers targeting the youngest Hispanics are leveraging
multi-market,   multi-media campaigns, not  only  to  directly  reach  and  connect  with  this  audience,  but  to
engage them as evangelists to communicate the message to their families.

The Current Scenario
Gen Ñ is under the microscope of quite a few marketers who see the emormous opportunity of this group.
Media  outles  are  not  lagging  behind  either  but  rather  are  evolving  accordingly  and  creating  bilingual
environments  and  cultural  relevant  content  to  appeal  to  this  demographic;  and  although  some  in  the
industry are in the right path, it seems that the deeper we dig into this demographic the more complex and
challenging  it gets. Just recently, a new report released by the Pew Hispanic Center highlights important
findings  regarding  the  differences  in  technology  use  between  foreign-born  and  native-born  Latino  youth.
With  so  many  variables  within  the  same  group,  finding  the  right  strategy  to  truly  connect  with  this
culturally complex audience  is still a challenge even  for  the savviest brands, and a  total conundrum  for

many  others,  since  it  requires  marketers  to  capture  the  complex  bilingual,  bicultural  sensibilities  of
this multidimensional group.

The Price For The Winners
The great news for those marketers willing to challenge the Hispanic marketing's status quo, to abandon
assumptions  and  stereotypes,  and  to  continue  with  an  unbiased  attitude  through  the  path  of

researching,  testing  and  extracting  and  analyzing  insights  from  this  group,  is  that  they  will  eventually

crack the code that will win over the “hottest” and  fastest-growing segment of American consumers, and
the rewards might be enjoyed for many years to come.
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 Print

Generation Ñ among the Hispanic young serves as a counterpart to the Euro-American
Generation X.

Latino/as create their own space because little if any room exists for them within the dominant culture.
 
What differentiates them from Generation Xers is their attempt to simultaneously live within two worlds, one Hispanic
and the other Euro-American, without losing anything in the "translation."
 
Ñs are bicultural in the fullest sense of the word, largely bilingual, more often fluent in English. Many are well-educated
and possess economic clout in the marketplace. This helps explain why "salsa" music is used by advertisers who hope
to tap into this rapidly growing market.
 
Ñs are challenging the historically negative images of Latino/as in the United States. Unlike some of their elders who
attempted to assimilate into the dominant culture for the sake of survival, Ñs have learned to say ¡Basta! (Enough!).
 
They have learned how to "be" U.S. American when needed, but they can easily revert to being Hispanic when desired.
In effect, they are flaunting, not hiding, their Latino/a roots, telling the dominant culture that they will live and succeed in
the U.S. on their own terms.
 
This time, ironically, Ñs' strength is not being chastised but supported by some Euro-Americans who see the value this
perspective brings. We discover a Latinization of Euro-America as more Euro-Americans move to the beat of Ricky
Martin and Gloria Estefan, cheer for Oscar de la Hoya and Sammy Sosa, read Junot Diaz, Sandra Cisneros and
Christina Garcia and indulge in Latino/a food, music and art.
 
As Ñs voices are added to the dominant Hispanic conversation, they are asking questions avoided in the past. They are
being more critical of older Hispanic leaders who have yet to interact with this rapidly growing contingency. And they are
moving away from some of the basic assumptions made of the Latino/a culture that have not been updated to
encompass the changing reality of Latino/as.
 
The Generation Ñ phenomenon has contributed to the dismantling of the romanticization of the oppressed. It has
facilitated the assimilation to Euro-American mores for a privileged segment of Hispanic culture. It has also resisted the
pan-ethnic Hispanic identity many have attempted to construct.
 
But there is a downside. Generation Ñ is one manifestation of a new cultural identity that is neither fully Latina/o nor
fully Euro-American. In some respects, it has become a space for Hispanics who are not "too dark" or "too poor."
 
For those Hispanics who are light-skinned enough, possess middle-class status and/or have cultural capital,
acceptance by Euro-Americans could cause them internal conflict. Greater opportunities exist for these "acceptable"
Latina/os. As they rise within the community structures, intra-Hispanic power structures develop between these
"successful" Hispanics and those Latino/as who still suffer economic oppression.
 
The growing appeal among these Latino/as for conservative political action groups--groups historically hostile to the
Hispanic presence--indicates the emergence of a new Latina/o identity. For example, when Californians voted on
propositions which were detrimental to the more recent Mexican immigrant community, passage of these anti-Hispanic
amendments occurred with the help of Chicano/as, who arrived decades earlier.
 
The desire of Latino/as to evoke a pan-ethnic unity diminishes the reality of how sexism, racism and classism are alive
and well within the social space occupied by Hispanics. Casting Latina/os solely as victims obscures the dubious role
they can also play as victimizers. Latino/as can simultaneously be both the oppressed and the oppressors, a fact that is
inconvenient and sometimes ignored by those who would lump us all together as solely victims of U.S. hegemony.
 
All too often, Hispanics tend to identify the oppressive structures of the dominant Eurocentric culture, while overlooking
repression originating within our own communities. Within the marginalized space of the Latino/a community structures
of oppression exist along gender, race and class lines, creating the need for an initiative to move beyond the rhetoric of
blame.
 
One question before the next generation of Hispanic is how do we continue a grassroots movement when a segment of
the grassroots is adopting Euro-American values detrimental to their darker and poorer compatriots? How will this new
generation identify with a second-class "Hispanic-other" when their "honorary whiteness" and class privilege allow easy
incorporation within the dominant culture?
 
In short, what happens to our Latino/a perspectives when those who were formerly oppressed do not make a
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preferential option for the oppressed?
 
Miguel De La Torre, a Cuban American, is professor of theologies of liberation at Hope College in Holland, Mich. He is a
graduate of Southern Baptist Theological Seminary and a former Baptist pastor in Kentucky. His column also appears in
the Holland Sentinel.
 
Order Miguel De La Torre's book Reading the Bible from the Margins now from Amazon.com
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Generation Ñ, The New General Market

Special to Hispanic Lifestyle By Richie and Lucía Matthews

Approximately one in six Americans is of Hispanic descent or origin. More than half are under the age of 26 and by 2020,

the number of Hispanic teens is expected to increase by 62 percent as compared to 10 percent growth in the number of

teens overall. Hispanic youth are a powerful consumer force underlining the Latino presence in general consumer market

culture.  Typically English speaking, or at English preferred, socially connected and heavy technology users, Latino teens,

“Generation Ñ” are leading the way in general market in ltration.

However, one of the most startling facts is that for the rst time, Hispanic

births have surpassed the total number of Anglo births in many counties

across the nation.  The future of the general market may be upon us.

To keep up with the Hispanic baby boom, more businesses are courting

young, tech savvy Hispanic consumers; incorporating online communities

and social networks within their corporate marketing strategy.  As these

domains increasingly become a fundamental component for professional

success, local companies are looking to experts on the forefront of this industry to understand the extent of the bene ts

Web 2.0 tactics have to offer.

Technology and innovation have been driving forces for increased interconnectivity.  Many young, socially connected

Hispanics are on the forefront of this new society.  Their af nity for Internet technologies will advance Latinos as business

strategies are increasingly built within online models.

The growing impact of the Hispanic community online is an area requiring enhanced corporate attention.  U.S. Hispanic

purchasing power is projected to reach as much as $1.3 trillion by 2015.  During the past decade, the rate of growth was

more than two times the overall national rate.  That is a rate worth targeting.  The considerably young, up-and-coming

Hispanic population has been dubbed media mavens for their avid technology and internet usage and thus can be

successfully reached through online strategies.

Entrepreneur Eddie Batiz has built his career around empowering young people through media, technology, and

information particularly among Hispanics.  Through www.compralatino.com Batiz is tapping into the online retail market

among Hispanic consumers by using an “Amazon meets Mercado Central” model.  The Compralatino model is transparent

and empowering for many of its users.  Batiz has been at the forefront of online communities and social networks by not

manipulating or degrading his customer’s conversation.  His users receive positive word-of-mouth around their brand

through a viral loop model: turning selected consumers into spontaneous carriers of the message.

Hispanics will continue to be a critical part of the U.S. economic system.  This segment’s af nity for technologies that ease

communicating across geographic boundaries, allow interaction, build communities for like-minded individuals and

provide entertainment will affect the way companies approach business.

Marketers with established working models for communicating with Hispanics through technologies can guide the

corporate world over the threshold into the new age of technological advancements.

Those who have a stake in understanding the U.S. market should pay enhanced attention to the nuances and complexities
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of the Latino population.  U.S. Hispanics assimilate while maintaining strong ties to cultural traditions and value systems.

 The resulting assimilated segment is permeating boundaries and forever changing the American consumer market.

Richie and Lucía Matthews are each co-directors of DIÁLOGO, an award-winning full service PR rm.
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Posted by E. Lokpez at 12:20 PM 

Generation Ñ, the next generation of Hispanics
More than 50 million strong, accounĕng for over a trillion dollars in spending power and
regarded as the fuel that ignites the growth of our country. Hispanics, the largest minority
in the country grows in power, relevance and importance. One in four births in the U.S. is to
a Hispanic family. Also, 60% of Hispanics are younger than 18. They already are the majority
in many counĕes across the country. This trend is not going to slowdown. It is expected
that Hispanics will be the U.S. majority segment before the turn of the century.

This does not mean that everybody is going to be speaking Spanish. Overwhelmingly
Hispanics acknowledge the importance of learning English as a pillar of success. This simply
means that as all socieĕes, we are constantly changing. All segments of our society
contribute to this evoluĕon. The most important contribuĕon is to the fact that Hispanics,
African Americans, Anglo and all other minoriĕes are mixing, creaĕng a new generaĕon
that is reshaping the cultural barriers; they are not just White, Black, Naĕve American,
Asian, European, or African. They also have varied religious and cultural views. People do
not fit in just one bucket anymore, the one size fits all has era has ended.

Generaĕon Ys do not perceive themselves nor want to be labeled. Many young African
Americans quesĕon Black History month as many young Hispanics don’t understand why
we celebrate Hispanic Heritage Month. Aren’t we all Americans? They ask. They see
themselves as people with diverse lifestyles, interests and backgrounds. They take pride in
their individualism and value the society that empowers them to be whom they want to be.
They use media not only to discovery but to generate content in an unprecedented way
giving them a voice and opinion in every maĥer that exists, changing the way brands and
products interact with consumers.

In this sense, Hispanic Ñs (2nd Generaĕon Hispanics that grew up in a bicultural world) are
not any different than the any Gen Y. They embrace technology, breath diversity and take
pride in being who they are. None the less, they do have some unique traits that
differenĕate them from the rest. Even though they grew up in this country, are educated in
American schools and Idenĕfy as Americans before being Laĕnos. They live bicultural lives.
At home; they speak Spanish, share their parents’ tradiĕons, eat foreign foods and use
technology to communicate regularly in Spanish with relaĕves in faraway lands. At school &
work; they live American lives, treasure the naĕonal pass ĕmes, want to achieve the
American dream and defend our democracy and liberty with a high sense of patrioĕsm. Ñs
have another disĕncĕve characterisĕc; they are the children of immigrants. Risk takers by
nature, immigrants tend to have high ethical standards, are hard workers and share a drive
for success.

Ñs are a diverse segment that is shaping as it matures. It is begging to show its unique
consumer behavior paĥerns.  The key to success with them is to acknowledge and respect
their heritage, don’t stereotype, give them the opĕon to choose how and when to
communicate with your brand and most importantly use cultural and emoĕonal queues to
capture their aĥenĕon and interest. Acĕvely engaging, acknowledging their heritage
without being overly sensiĕve will enable a long term relaĕonship.

Gen Ñs over index in social media and mobile usage. Similar to their parents, they conĕnue
to demonstrate high levels of loyalty to their preferred brands and services. They are more
willing to engage brands and services that demonstrate social responsibility and are good
corporate ciĕzens.

In a nutshell, Ñs have a higher level of educaĕon than their parents; as a result they’ll have
higher income levels, live suburban lives while enjoying all the benefits and responsibiliĕes
of being U.S. born. They understand the influence and impact their culture and heritage
have in our society. They combine; the emoĕonal queues so disĕncĕve of Hispanics, the
Anglo raĕonal purchasing behavior and the individualism and enĕtlement from the Ys. 
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≈ 1 COMENTARIO

It is obvious that we have to improve our marketing online and our publicity to reach this market.
Advertising in the Hispanic market has increased rapidly, and our emarketing has to develop to
focus in this sector of population. For us as spanish speaker maybe it is easily but we don not have
to forget some cultural differences.

First at all some issues:

“Hispanic” is the preferred term of U.S. advertising and
marketing companies that are owned and operated by
Latinos and Latinas.
The Generation Ñ is the 18‑ to 38‑year‑olds who make up
the largest segment of the U.S. Latina and Latino
population.
Hispanics have become the largest minority in the
United States. There are areas in the U.S. where Spanish
is the predominant language.
The Hispanic population is now over 50.5 million and it
is increasing rapidly. This represents about 14 percent of
the total population of the United States. According to
the U.S. Census Bureau, this percentage will double by
the year 2050. It is also projected that the Hispanic
purchasing power will top $1 trillion in 2007.
Economically, the 2010 U.S. Census revealed that between 2002 and 2007, the number of
Latino‑owned businesses grew by 43.7 percent, which was twice the national average. By 2007,
the 2.3 million Latino‑owned businesses generated $345.2 billion in sales and employed 1.9
million. The Immigrant Policy Center has a project that allows you to see how U.S. Latinos,
Asians and immigrants contribute towards your state’s economy.
Hispanic media market explosion is led by television advertising at a national and network
level, which has seen growth of nearly 74 percent over the past five years. There are 500
Spanish newspapers and 150 magazines in the United States.
According to estimates from The Nielsen Company the Hispanic TV audience in the US is
growing faster than the TV audience for the total population, which also shows a continued
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According to estimates from The Nielsen Company the Hispanic TV audience in the US is
growing faster than the TV audience for the total population, which also shows a continued
increase of Hispanic TV homes (2.3%) compared with total US TV homes (0.3%) for the 2009‑
2010 TV season.
Advertisers spent more than $3.3 billion to market products to U.S. Hispanics in 2005, a 6.8
percent increase from 2004.
Projections  to 2010  report highlights  the  latest  research on  the  top Hispanic DMAs,  the  top
advertisers  in  the  Hispanic  market,purchasing  power  by  language  preference,  and  top
Hispanic ad agencies, as well as trends  in radio, television, print, and Internet advertising to
reach Hispanics  said  the U.S. Hispanic Media Market. We must  be  careful  not  to  treat  the
Hispanic  sector  as  mono  linguistic  and  homogeneous.  Recent  data  suggest  that  Hispanic
consumers differ in terms of language preference and media use, owing mostly to differences
in  education,  occupation,  income,  and  nativity.  We  already  know  that  is  not  the  same
Argentina or Chile or Peru. But we have to care about these differences in our marketing plan
and publicity. Specially in our online publicity. In order to maximize or ROI we have to decide
previously which  segment is our target and create our campaigns for them.
The Hispanic online market has achieved critical mass: 20 million in June, 2008, has sustained
strong growth: More than 3.5 million new Hispanic users came online between June 2007 and
June 2008, representing 21% growth vs. 6% general market growth during the same period.
And has been classified as an “upscale, mass market”: Online Hispanics are more affluent,
more educated, and more acculturated than the aggregate Hispanic population.

More facts about Latinos on the Web:

More than three quarters of the online Hispanic
population (77%) use the Internet to learn about
brands of products (vs. 59% in 2004).
Seventy‑five percent (75%) of online Hispanics
use the Internet to learn about brand features or
benefits (vs. 61% in 2004).
Seventy‑two percent (72%) of online Hispanics
use the Internet to compare prices of products (vs.
59% in 2004).
The average Hispanic Internet user is male, 32
years old, and has an average annual income of $51,600.
Approximately half of the Hispanic American Internet users are Spanish‑dominant (Spanish is
the primary language used in their homes).
Around 74% connect to the Internet every day and 78% access the Web at home.

Conclusions and recommendations:
More  than  two‑thirds  (68%)  of  online Hispanics  consider  the  Internet  to  be  the  best  source  in
making final brand decisions, making  it  the most relevant medium for marketers. It  is a market
that, as I indicate at the beginning, is growing and it will be one of the most important in USA in
the  near  future.  If  we  want  be  able  to  sell  to  them  and  influence  them  we  have
to  distinguish  between  diferents  groups  and  nationalities.  Hispanic  sector  is  not  as  mono‑

linguistic and uniform as we used to thought. We have to create publicity and contents to them.
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dijo:

linguistic and uniform as we used to thought. We have to create publicity and contents to them.
Before we start to change our marketing online and publicity we must determinate our focus and
considers who is our segment.

Acerca de Alfredo Cortés

Marketing & Communication Manager
Ver todas las entradas de Alfredo Cortés »
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From: Augusto Perera, Esq. <tm@bordasiplaw.com>

Sent: Friday, April 01, 2016 3:41 PM

To: Ian Saffer

Cc: Albert Bordas, Esq.; Tara Damhoff

Subject: Generation ñ

Attachments: PastedGraphic-9.tiff; Exhibit.1.pdf; Exhibit.2.pdf; Exhibit.3.pdf; Exhibit.4.pdf; Exhibit.5.pdf; 

Exhibit.6.pdf; Exhibit.7.pdf

Ian, 

Thank you for taking the time last week to address our client's concerns. As promised, enclosed please find a document highlighting 
instances where confusion has actually happened between our client's federally protected mark and your client's use of their mark and 
our client's concerns with your client's upcoming event in Miami. 

Exhibit 1. Shows an image sent to our client by one of the organizers of Hispanisize 2015 showing two participants using our client's ñ 
and generation ñ marks.  

Exhibit 2. Showing Ms. Denise Soler using a microphone with strikingly similar logo to our client's mark and microphone, see 
enclosed Exhibit 3 use of our client's mark on similar microphone.  

Exhibit 4. Ms. Soler interview by NBC News acknowledging our client is the creator and first user of the term Generation ñ and the 
letter ñ associated with similar services. She acknowledges not only our client's superior rights to the brand but also that she first 
became aware of of client's marks Generation ñ and ñ nowhere-else but from our client's use of their marks in commerce. 

Exhibit 5. Comparison page of both your client's and our client's Youtube pages showing how your client is promoting their services 
using the same mark as our client. 

Exhibit 6. Image of two articles which appeared in a Newspaper in Westword, Colorado an interview of Ms. Soler. The writer of the 
piece sought our client out to learn, their reaction to these infringing activities. The writer  wrote an accompanying article about our 
client's brand. As you can also see the article clearly states that Ms. Soler was inspired by Bill Teck’s generation ñ brand. 

Exhibit 7. An screen shot of our client's youtube page, showing actor Luis Guzman who was interviewed by generation ñ three 
times,  beginning, in 2013 and every year since. Your client's mark winds, up in the “Enyes in Miami” wrap up, piece from Project 
Enye, which is causing confusion. 

Exhibit 8. An Screen shot of both our client's and Just Media twitter feed showing the similarities between the marks. 

It's evident that your client is using our client's federally protected marks to promote her brand.  As the evidence shows your client 
cannot claim that her use of Project Enye is only a documentary project about first-generation American born Latinos and not a media 
company…..not advertising,  apparel,  marketing,  social media consulting,  influencer marketing,  content creation and business 
consulting as you previously indicated. Even, by her own recognition, our client is the creator and originator of these marks, therefore, 
their use of our client's marks constitute trademark infringement.  

Please note that we became aware of an announcement of their participation of next week's Hispanicize 2016 in Miami and the 
screening of their documentary coming up next week at the Intercontinental Hotel in Miami, see enclosed Exhibit 9. We are notifying 
the organizers of Hispanicize 2016 and the Intercontinental Hotel of your client's upcoming infringing activities and our client's 
superior rights to the marks at hand. 

Please note our client is doing this to prevent any confusion in the market and to maintain full authority and unrestricted use of the 
letter "ñ", and the word "enye", each alone, and/or in combination with the word "Generation".  

Please contact our firm if you have any additional questions. 

Very Truly Yours, 
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Augusto Perera 
Attorney and Counselor at Law 

Albert Bordas, P.A. 
TOP PATENT & TRADEMARK FIRMS 
As Published in Intellectual Property Today, May 2015 
Patents, Trademarks, Copyrights, Internet Law, Litigation 

5975 Sunset Drive, Suite 705 
Miami, FL 33143  USA 
Tel.     305-669-9848 
Fax      305-669-9851 
tm@bordasiplaw.com 
www.bordasiplaw.com 

albertbordaspa 

THE INFORMATION CONTAINED IN THIS E-MAIL MESSAGE IS PRIVILEGED AND CONFIDENTIAL AND IS INTENDED 
ONLY FOR THE USE OF THE INDIVIDUAL(S) NAMED ABOVE. IF THE READER OF THIS MESSAGE IS NOT THE 
INTENDED RECIPIENT, OR THE EMPLOYER OR AGENT RESPONSIBLE FOR DELIVERY OF THIS MESSAGE TO THE 
INTENDED RECIPIENT, YOU ARE HEREBY NOTIFIED THAT ANY DISSEMINATION, DISTRIBUTION, COPYING, OR 
OTHER USE OF THIS COMMUNICATION IS NEITHER INTENDED NOR PERMISSIBLE. IF YOU HAVE RECEIVED THIS 
E-MAIL MESSAGE IN ERROR, PLEASE IMMEDIATELY NOTIFY US AT THE ABOVE TELEPHONE NUMBER OR SEND 
US AN E-MAIL MESSAGE TO INFO@BORDASIPLAW.COM AND KINDLY DELETE THIS MESSAGE. 
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Character  ñ 

Unicode
name

LATIN SMALL LETTER N WITH TILDE

Unicode
block

Latin-1 Supplement

Codepoint
U+00F1
(http://unicode.org/cldr/utility/character.jsp?
a=00f1)

ñ
Definition from Wiktionary, the free dictionary

See also: Appendix:Var iations of " n"

Contents

1 Translingual
1.1 Letter

1.1.1 See also
2 Latin

2.1 Abbreviation
3 Portuguese

3.1 Adverb
4 Spanish

4.1 Etymology
4.2 Pronunciation
4.3 Letter

Translingual

Letter

ñ lower case (upper case Ñ)

1. The letter n with a tilde.

See also

(Latin script):  Aa  Bb  Cc  Dd  Ee  Ff  Gg  Hh  Ii  Jj  Kk  Ll  Mm  Nn  Oo  Pp  Qq  Rr  Sſs  Tt  Uu
 Vv  Ww  Xx  Yy  Zz
(Variations of letter N):  Ńń  Ǹǹ  Ňň  Ññ  Ṅṅ  Ņņ  Ṇṇ  Ṋṋ  Ṉṉ  N̈n̈  Ɲɲ  Ƞƞ  ᵰ  ᶇ  ɳ  ȵ  ɴ  Ｎｎ  Ŋŋ
 NJNjnj  Ǌǋǌ
(Letters using tilde sign or middle tilde sign):  Ãã  Ẵẵ  Ẫẫ  ᵬ  ᵭ  Ẽẽ  Ḛḛ  Ĩĩ  Ññ  Õõ  Ṍṍ  Ỡỡ  Ṏṏ  P̃p̃
 Ũũ  Ữữ  Ṽṽ  Ỹỹ

Latin

Abbreviation

ñ
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1. Alternative form of n̄ Abbreviation of nōn  (“not”).  [quotations ▼]

Por tuguese

Adverb

ñ (not comparable)

1. Shorthand for não.

Spanish

Etymology

From a doubled letter N in Spanish words of Latin origin. In cursive writing, the n on top developed into
the tilde.

Pronunciation

IPA(key): /ˈeɲe/

Letter

ñ  (lower case, upper case Ñ)

1. The 15th letter of the Spanish and Filipino alphabet.

Retrieved from "https://en.wiktionary.org/w/index.php?title=ñ&oldid=36711673"

Categories:  Latin script characters Translingual lemmas Translingual letters Latin lemmas
Latin abbreviations Portuguese lemmas Portuguese adverbs Portuguese uncomparable adverbs
Spanish terms with IPA pronunciation Spanish lemmas Spanish letters

This page was last modified on 25 January 2016, at 03:13.
Text is available under the Creative Commons Attribution-ShareAlike License; additional terms may
apply. By using this site, you agree to the Terms of Use and Privacy Policy.

https://en.wiktionary.org/wiki/n#Latin
https://en.wiktionary.org/wiki/non#Latin
javascript:(function(){})()
https://en.wiktionary.org/wiki/Appendix:Glossary#comparable
https://en.wiktionary.org/wiki/n%C3%A3o#Portuguese
https://en.wiktionary.org/wiki/N
https://en.wiktionary.org/wiki/tilde
https://en.wiktionary.org/wiki/Wiktionary:International_Phonetic_Alphabet
https://en.wiktionary.org/wiki/Appendix:Spanish_pronunciation
https://en.wiktionary.org/wiki/%C3%91#Spanish
https://en.wiktionary.org/w/index.php?title=%C3%B1&oldid=36711673
https://en.wiktionary.org/wiki/Special:Categories
https://en.wiktionary.org/wiki/Category:Latin_script_characters
https://en.wiktionary.org/wiki/Category:Translingual_lemmas
https://en.wiktionary.org/wiki/Category:Translingual_letters
https://en.wiktionary.org/wiki/Category:Latin_lemmas
https://en.wiktionary.org/wiki/Category:Latin_abbreviations
https://en.wiktionary.org/wiki/Category:Portuguese_lemmas
https://en.wiktionary.org/wiki/Category:Portuguese_adverbs
https://en.wiktionary.org/wiki/Category:Portuguese_uncomparable_adverbs
https://en.wiktionary.org/wiki/Category:Spanish_terms_with_IPA_pronunciation
https://en.wiktionary.org/wiki/Category:Spanish_lemmas
https://en.wiktionary.org/wiki/Category:Spanish_letters
https://creativecommons.org/licenses/by-sa/3.0/
https://wikimediafoundation.org/wiki/Terms_of_Use
https://wikimediafoundation.org/wiki/Privacy_policy


EXHIBIT Q 




	Exhibit B.pdf
	hispanicprblog.com
	Generation Ñ, The New General Market | Hispanic PR Blog



